
Ahead of the return of the Weekly 5 next week, we have compiled a neat round-up of some of the business stories that you may have missed whilst you were away on 
your holidays with external links for further reading on each topic. Whether you are a first year student or a student returning for your second and final year of study, it 

is important to stay up to speed with the latest events in the world of business. 

Follow our Weekly 5 Feature: https://www.ezyeducation.co.uk/ezybusinessdetails/ezybusiness-news/entry/download-all-of-2019-s-ezybusiness-weekly-5-editions.html

Over the summer, Sports Direct’s share price 
took a considerable hit after the publication of 
their full-year results. The results revealed the 

shock news that the firm had been hit by a 
£600m tax bill from the Belgian authorities. 

This news, alongside the firm’s recent 
acquisition of struggling retailer House of 

Fraser has weighed heavily on the company’s 
profitability. This story highlights the constant 

threats that the external environment can 
present to a business.

READ MORE BY CLICKING HERE

The fashion retailer announced in July that it 
would launch its first website in India to 

capitalise on the growth potential in this large 
market. Up until now, Superdry has largely 

sold to the Indian market via a joint venture 
agreement with an established local brand 
called Reliable Brands. This move is a great 

example of how a business can exploit 
technology to exploit an international strategy 

without committing to significant fixed 
physical costs.

READ MORE BY CLICKING HERE

The American sportswear giant celebrated the 
one-year anniversary of its European 

“Sneakrs” app. The app creates a platform for 
customers to trawl through the company’s 
vast collection of trainers in a tech-friendly 

way. In a business sense, it has revolutionised 
the consumption channel for Nike trainers 

and has introduced some creative marketing 
tricks to entice customers and boost the sales 
performance of the footwear division. This is a 

prime example of how technology has 
adapted the Marketing Mix for a firm.

READ MORE BY CLICKING HERE

One of the largest toymakers in the world, 
Hasbro (the makers of the Transformers toys 
and the Monopoly boardgame) announced 

that it would buy the firm Entertainment One 
for £3.3bn. This attractiveness of this firm lies 
in its ownership of some of the most popular 

children’s TV shows in the market such as 
Peppa Pig. The global appeal of cartoons will 
help Hasbro catapult its reputation and brand 

into a host of different underdeveloped 
international markets.

READ MORE BY CLICKING HERE

Between January and July, the UK’s 
entrepreneurial tech sector received a record 
level of investment from foreign investors and 
companies. The investment figures illustrated 
the underlying strength of the UK’s tech start-

up culture and provides these high-growth 
but high-risk firms with the source of funding 
to become more competitive. It is important 

to note that these figures have been driven up 
by the fall in the value of the pound over this 
period (makes it cheaper for foreign investors 

to invest in the UK).

READ MORE BY CLICKING HERE

The boss of M&S’s clothing division has been 
removed after the company announced 

disappointing sales figures which reflect long-
term weaknesses in this division. Weak 

growth in food and clothes sales has weighed 
down the bottom line of the company and the 
firm has now fallen out of the FTSE 100 for the 

first time since the 1980s. This move 
represents a strategic change of direction 

from one of most high-profile British retailers. 
The challenge for the firm is how it can 

rediscover its appeal with its target market.

READ MORE BY CLICKING HERE

The discount chain Poundland announced
that it will begin experimenting with a series 
of special products priced at less than a £1. 
This might sound counterintuitive, but the

firm is looking to source new business
opportunities by raising revenue by cutting 

prices. This is a great example of a firm 
experimenting with its pricing strategy to 

exploit the PED value of some of its products 
and boost overall business revenue.

READ MORE BY CLICKING HERE

This summer, the German sports brand Adidas 
lost a key trademark battle in the European 

courts after it was ruled that the iconic three 
stripe logo used by the sportswear firm was 

not “distinctive” enough to meet EU 
trademark requirements. Large reputable 
companies like Adidas always attempt to 

protect their intellectual property to prevent 
smaller firms commercially capitalising on an 
idea or design originally conceived by the firm 

with the resources to create it in the first 
place.

READ MORE BY CLICKING HERE

One of the largest coffee shop brands in the 
world has had to face off allegations from a 
collection of staff members across the UK in 
regards to employee working conditions and 
rights. The allegations have been denied by

the company, but an internal investigation has 
been launched to get to the root of the 

problems. This explains why it is important for 
firms to maintain a strong employer-

employee relations and to manage staff in the 
right way.

READ MORE BY CLICKING HERE

Like what you see here? If so, be sure to 
subscribe for free to our regular news 

summary by clicking on the link below. This 
will provide you with a summary sheet of the 
five most important and interesting business 

stories from the past week.

https://www.ezyeducation.co.uk/ezybusinessdetails/ezybusiness-news/entry/download-all-of-2019-s-ezybusiness-weekly-5-editions.html
https://www.bbc.co.uk/news/business-49133626
https://www.retail-insight-network.com/comment/superdry-to-expand-presence-in-india-with-dedicated-website-launch/
https://www.complex.com/sneakers/2018/06/nike-ron-faris-discusses-snkrs-app
https://www.bbc.co.uk/news/business-49443785
https://www.bbc.co.uk/news/business-49413186?intlink_from_url=https://www.bbc.co.uk/news/business/companies&link_location=live-reporting-correspondent
bbc.co.uk/news/business-49563757
https://www.retailgazette.co.uk/blog/2019/08/poundland-trials-permanent-sub-1-ranges-for-first-time/
https://www.theguardian.com/law/2019/jun/19/adidas-loses-three-stripe-trademark-battle-in-european-court
https://www.bbc.co.uk/news/uk-49432367

